
 

 

Digital Engagement Coordinator 

 
The National Gallery of Ireland is the country’s most popular free visitor attraction housing 

the nation’s collection of European and Irish art from about 1300 to the present day, and an 

extensive Library & Archive. Nominated for European Museum of the Year (2018), and 

winner of the Royal Institute of the Architects of Ireland Culture-Public Building award (2018), 

the Gallery continues its mission of serving our visitors in their enrichment and enjoyment of 

visual art. Entry to the collection is free for all to enjoy, learn, and be inspired. 

 

The Gallery wishes to recruit a Digital Engagement Coordinator on a permanent basis. The 

purpose of this role is to coordinate the creation and management of digital content across 

the Gallery’s digital channels. Reporting to the Head of Public Engagement, the successful 

candidate will:  

 

 Assist with the implementation of the Gallery’s digital communications strategy  

 Create a content strategy to drive deeper engagement among priority audience 

segments while attracting new and non-traditional audiences 

 Project manage and co-ordinate multiple contributors across the organisation to 

ensure the full scope of the Gallery’s activity are captured through digital 

communications 

 Edit and upload audio and audio-visual material 

 Devise and manage digital engagement metrics reporting and provide monthly 

metrics and insights to the Executive Leadership Team on the impact of digital 

engagement strategies in the Gallery 

 Use digital engagement reports to inform the content strategy, maximising digital 

reach and increasing effectiveness 

 Create and optimise digital marketing campaigns to achieve commercial targets 

 Engage with a community of Bloggers, Instagrammers and other Digital Media 

professionals to extend the reach of the Gallery’s profile 

 Create engaging internal digital signage to achieve awareness and commercial 

targets 

 Complete other duties as and when required 

 

The successful candidate will have: 

 A third-level qualification in art history or a museums studies/arts administration 

 Advanced IT skills and previous experience working with web content management 

systems and developing web content for cultural organisations’ and / or related 

areas 

 Excellent web writing skills, an awareness of web publishing guidelines and strong 

proofreading and editing experience 

 Knowledge of metadata standards, Adobe Photoshop and other web applications 



 An awareness of current trends and developments in digital media in museums and 

the cultural sector 

 A proven track record of creating ambitious, innovative, and creative social media 

campaigns for similar organisations 

 An ability to create engaging and on-brand communications using basic technology 

 

Skills, Talent and Abilities 

 Self-motivation and demonstrate energy, pace and drive to deliver results 

 Proven organisational skills coupled with an ability to meet deadlines while 

maintaining accuracy 

 An ability to achieve programmed objectives and work to set deadlines 

 Adept communication skills (both verbal & written)  

 Excellent interpersonal skills  

 An adaptable and flexible attitude to work coupled with an ability to work under 

pressure and reprioritise workload as required 

 An ability to work as part of a team and on own initiative  

 An enthusiasm and interest for working in an art and heritage cultural institution and 

a willingness to contribute to a positive working environment. 

 A positive attitude and proactive approach to work 

 
Note: This job description is a guide to broad areas of responsibility and accountability and should not be regarded 

as a comprehensive listing. The job description may be subject to review in the view of new structures and / or the 

changing needs of the Gallery. All employees are required to be compliant with NGI screening, security and Garda 

vetting procedures. 

 

Grade and Salary: Salary is in accordance with the 1st point of the Executive Officer Salary 

scale (PPC), currently €29,026 per annum 

 

Candidates should note the National Gallery of Ireland complies with Department of Public 

Expenditure and Reform regulations and guidelines on Public Service pay and conditions of 

employment.  
 

Duration: Permanent  
 

Working hours: Full time, 5 days a week - 37 hours per week. The successful candidate must 

be available to work occasional early mornings, evenings and weekends (as required).  

 

Closing date for receipt of applications: 7th September 2018 

 

Interviews will be held week commencing:  Week of 17th September 2018 

 

The National Gallery of Ireland is an equal opportunities employer 

 

 

 


